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2. AEEBEORE

FEBRE - BN

This course develops students' communication skills in both international and technical contexts.
Students will learn key expressions and gain knowledge specifically related to the tourism industry,
while also acquiring hospitality management communication skills. (CEFR B2 Level)

EARORE EHIE

Students will work on learning useful professional communication skills in the tourism industry and
study some popular tourism cultures and attractions here in Japan and all over the world.
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Students are highly recommended to do some research about tourism by themselves.

B LD EEIRE

Check GoogleClassroom on a regular basis.
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1 Know some facts about the Unit 1(pp.8-9) World Torism
tourism industry

5 Learn about tourism in the USA  |Unit 1(pp.10-11) The United States

3 Acquire the professional skill of Unit 1(pp.12-13) Professional skills: checking and confirming details
checking and confirming details

4 Design and confirm a vacation Unit 1(pp.14-15) Case study: make the right booking
package for a customer

5 Know the changing role of visitor |Unit 3(pp.24-25) Visitor Centers
information centres (VICs)

6 Learn about Bhutan Unit 3(pp.26-27) Bhutan

2 Acquire the professional skill of Unit 3(pp.28-29) Professional skills: dealing with enquiries
dealing with enquiries

8 Analyse and improve the Unit 3(pp.30-31) Case study: improve a service
customer service at a VIC

g Learn check-in procedures at a Unit 5(pp.40-41) Hotels
Moscow hotel

10 Know trends in the hotel industry |Unit 5(pp.42-43) Room with a view

11 Watch DVD Diving in the Maldives

Sightseeing in Egypt

12 Exercises Review and Consolidation 1(pp. 48-49)

13 Recap Preview for first sememester final exam

14 |First sememester final exam

15 |Make-up exam, Feedback
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